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“At Tepper, | am connected and able to
make a difference. I'm not here because
I’'m a minority — every student knows
he or she is here because they are one
of the top candidates.”

hazel-ann petersen: MBA 2007

Hometown:
Trinidad (Republic of Trinidad and Tobago)

Undergrad:
Computer Information Systems Management
Ryerson University

Pre-MBA Employment:
McKinsey & Company
Information Systems Coordinator

2006 Internship:
Texas Instruments

Clubs:

Black Business Association
(Corporate Relations Manager)
Business and Technology Club

Consulting Club
Women’s Mentoring Program



“At Tepper, we view diversity as more than a
goal or good intention. We have a mindset that
demonstrates the ways in which differences
Inspire greatness. We recruit students for the
many contributions they bring and the changes
they will create. One reason Tepper is a special
place is our focus upon leveraging individual
talents, backgrounds and experiences.”

— DEAN KENNETH DUNN
TEPPER SCHOOL OF BUSINESS

“Many people believe that diversity is just about
numbers and quotas or gender and race. But it is
about much more than that. It's about the culture
of this institution. It's about whether people feel
like they are a part of this community. It’s about
anything and everything that makes each of us
unique. | want Carnegie Mellon to be a place that
celebrates these diversities rather than merely
tolerating them, because being a more diverse
institution will make us a better institution.”

— PRESIDENT JARED L. COHON
CARNEGIE MELLON UNIVERSITY

Tepper School of Business at Carnegie Mellon | www.tepper.cmu.edu



Tepper students have access to coursework, researchers and professors at all of

the / Carnegie Mellon colleges, including the university’s world renowned computer
science, engineering, robotics, biosciences and public policy programs.

What makes Tepper different?

Start with these three reasons...

APPROACH
Our Content: Carnegie Mellon invented management science more than 50
years ago, focusing on analytical and strategic tools that predict future business

change and pinpoint new opportunities.

CAREER
Our Commitment: Students who are career switchers prefer Tepper because
we know how to guide career advancement, whether you come from a technical

or non-technical background, regardless of your career goals.

CONFIDENCE

Our Community: Your desire to reinvent yourself and accelerate your life will
not happen in isolation. It requires the daily give and take of ideas, learning
to see a business problem from a completely different point of view. It takes
trust and shared investment. It takes a business school like Tepper, where
your unique set of experience and talents will be a valued contributor to a

transformational experience.



sola talabi: MBA 2007

Hometown:
Lagos, Nigeria

Undergrad:
Mechanical Engineering
University of Pittsburgh

Master’s:
Mechanical Engineering
Carnegie Mellon University

Pre-MBA Employment:
Westinghouse Nuclear Services
Senior Engineer

2006 Internship:
Oxbridge Development Corporation
President/Founder

Clubs:

Black Business Association
(President)

Public Speaking Club

Real Estate Club

“I've taken principles from the classroom
and applied them to my real estate
development business. While preparing
for a zoning hearing, | armed myself
with knowledge gained from Tepper. As
a result, the process went smoothly and
quickly. I didn’t go into the meeting with
an entourage of specialists — | went
with my education.”

Tepper School of Business at Carnegie Mellon



The Tepper School of Business is ranked among the top tOplO B-schools for
recrUiting minorities. (Source: 2006 Wall Street Journal ranking)

COLLEEN SMITH
Director, Diversity Strategies and Programs

Many top-tier business schools have
housed their diversity initiatives
solely in the MBA admissions

office as a part of staff members’
responsibilities. Why has the
Tepper School appointed a full-time
Director of Diversity Strategies

and Programs?

Tepper takes a big-picture approach and
looks at the issue of diversity beyond
just the number of diverse

students admitted to our programs.

The two years you spend with us are
brief relative to the span of your career,
so we try to engage all students in a
broader discussion about the value
proposition of diversity and the
importance of understanding the issues
that will benefit you as a business
leader well beyond your time at Tepper.
| report directly to the Dean, and

my role at Tepper is to lead a
comprehensive, integrated diversity
strategy that involves all aspects of

the Tepper School, including Career
Services, Alumni Relations, Student

Services, as well as Admissions.

What is the larger university’s
commitment to diversity?

Several years ago, Carnegie Mellon
President Jared Cohon put the entire
university community on alert about the
importance of diversity with two key
steps. First, he made the issue of
diversity one of the top priorities of the
university’s strategic plan. Second, he
formed a Diversity Advisory Council
and assumed the leadership role. The
Council, comprising students, faculty,
staff, administrators, trustees,

alumni and leaders of the Pittsburgh
community, targets initiatives, gathers
support and monitors progress on

all diversity matters.

How do Tepper students
connect with the local Pittsburgh
community?

Pittsburgh’s size and accessibility allow
you to make and grow new connec-
tions. Dozens of organizations, such as
Leadership Pittsburgh, the Pittsburgh
Metropolitan Area Hispanic Chamber
of Commerce, the National Black MBA
Association-Pittsburgh Chapter, the
National Urban League and the

Pittsburgh Council for International

Visitors, help Tepper students expand




their circle of professional, social and
cultural contacts. You'll find numerous
civic, social, religious and other
organizations such as Black Men Rising,
the Latin American Cultural Union,
Urban League Young Professionals and
Los De Pata Negra, where you can find

both celebration and community.

What does Pittsburgh have to offer?

Pittsburgh has always served as a cultural
crossroads, and it has the texture,
character and personality that make it
one of America’s most authentic cities.
Early waves of Eastern European, Irish,
German and Italian immigration have
been joined more recently by Indian,
East Asian and Latino communities. The
African American community enjoys a
new focal point in the developing August
Wilson Center for African American
Culture, located downtown. The Center
presents, interprets and preserves the art,
culture and history of African Americans
in Pittsburgh and of people of African
descent throughout the world. Fashion
Africana, begun in Pittsburgh, has grown
to become one of the nation’s largest
celebrations of the beauty and diversity

of the African Diaspora through

African-inspired fashion, design, dance

and music.

What are incoming students
surprised to learn about Tepper?

People immediately tag Tepper as a
quantitative-heavy school, often
overlooking the fact that typically half
of every incoming class comes from a
non-technical degree background.
Furthermore, the range of work
experience you'll find among our
students defies the stereotype. We've
become a nation of multi-gifted,
multi-tasking business professionals,
and the Tepper community reflects that
diversity. Even the most quant or liberal
arts focused Tepper students cultivate
a 180-degree approach to living and
learning. Our students are as likely to
bring a love for tenor saxophone or
dance to a discussion about economics

or operations.

What really sets Tepper apart?

Tepper is different because Carnegie
Mellon is different. We've designed a
business school without borders
precisely because we exist on a campus
and within a university without borders.

What that means is that rather than

Tepper School of Business at Carnegie Mellon

build walls, real or perceived, between
departments, Carnegie Mellon builds

bridges. It rewards students and faculty

who reach out and take measured risks.

Faculty are challenged to look beyond
their research interests to join with
ever-widening circles. Great ideas come
from unlikely collaborations, and this is
a place where those connections have
become routine, and where they are
recognized as the university at its best,

serving the highest possible good.

www.tepper.cmu.edu







patrick macedo: MBA 2003

H.J. HEINZ
ASSOCIATE BRAND MANAGER, HEINZ KETCHUP
PITTSBURGH, PA

“The higher up you advance in an organization,
the more realistic Tepper’s Management Game
becomes. | thought Game was an effective way
to test one’s ability to manage both the macro
and micro Issues. It was a great experience In
thinking tactically and strategically.”

Tepper School of Business at Carnegie Mellon | www.tepper.cmu.edu [



More than 250 companies partner with Tepper as MBA recruiters, giving

students many opportunities to make a great impression.

Transformative approaches.

Tepper promises an unparalleled MBA experience, in
and out of the classroom. You’ll leave here smarter and
significantly more prepared to make an impact.

Businesses can no longer afford comfortable thinking or lapses in judgment. All
planning relies on analysis, and all risks, regardless of size or potential damage,

must be known and confronted.

At Tepper, we move at a real-world pace, so that by the time you transition
to your first internship and full-time position, your mind can adapt quickly and

your contributions can rise immediately to meet the challenge.

WHY DOES IT MATTER?

You graduate with a tool kit of analytical problem solving, technology skills and
management fundamentals that equip you to adapt to rapid change, solve
business problems that have no precedent and discover breakthroughs where

others encounter confusion.



“Carnegie Mellon takes a proactive
approach to diversity recruiting. The
program includes a lot of resources
and personnel dedicated to graduate
minority programming. The support
eased my mind. The Tepper team
understands where you’re from and
who you are. It gave me a sense
of belonging.”

C I [ ]
ricardo alvarado: MBA 2008

Hometown:
Levittown, Puerto Rico

Undergrad:

Entrepreneurship

Carnegie Mellon University
Pre-MBA Employment:

Lehman Brothers

Business Continuity Planning Group

University of Pittsburgh School of Law
(Class of 2009)

er.cmu.edu IE'






lyenda simpson delp: MBA 1997 |

GOLDMAN SACHS ASSET MANAGEMENT
VICE PRESIDENT
NEW YORK, NY

“Carnegie Mellon feels like a school of the
world because there Is such an impressive
representation of nationalities, ethnicities
and languages. As a Caribbean student, |
never felt like | stood out because there was
a depth of diversity all around me.”

Tepper School of Business at Carnegie Mellon | www.tepper.cmu.edu [



In a typical year, half the entering Tepper MBAs come from business, economics,

humanities and social science backgrounds.

Transformative confidence.

Remaking your career and life is an inside job. Tepper’s
analytical approach is rigorous, no doubt. But students
quickly learn to rely on each other, working in an
atmosphere of mutual respect and shared interests.

The combination of academic rigor and cooperative learning creates a confidence

that is self-sustaining, and not prone to plateauing five years down the road.

At Tepper, we believe that changing the way business operates can serve a higher

good, and we cultivate a broad view of the world among all students.

Each year, a select group of minority MBA candidates choose Tepper over
much larger programs. These students recognize that innovation grows from
relationships and collaboration. At Tepper, we don’t let anyone sail under the

radar, nor do we require you to shout from the margins in order to be heard.

WHY DOES IT MATTER?

Our class sizes are small, which means you will never feel like a number.
One-on-one faculty interaction and the advantages of close-knit study groups
and co-curricular teams ensure a steady, free flow of ideas and dialogue. Faculty
invite, and expect nothing less than, full student participation. You emerge with
a lifetime of friendships, contacts and the ability to adapt, challenge and accept

changing perspectives.



“The analytical focus is what initially attracted me
to Tepper. The MBA degree was well ranked, so |
expected a good transition from engineering to
the business world. But, the diverse community
is another advantage. When | arrived for the
spring Welcome Weekend, | had a real feeling
of belonging. It's a community-focused school,
and I love that.”

angelica hernandez: MBA 2008

Hometown:
Austin, TX

Undergrad:
Mechanical Engineering
University of Texas-Austin

Pre-MBA Employment:
Toshiba International
Design Engineer

Tepper School ¢ s at Carnegie Mellon www.teppe






hakeem oseni II: MBA 2001

THE CITIGROUP PRIVATE BANK

VICE PRESIDENT
NEW YORK, NY

“The school Is small, which makes the classes
extremely intimate and open. Tepper’s professors
constantly monitor their students’ participation
level, which ensures that the two year experience
Is both valuable and relevant.”

Tepper School of Business at Carnegie Mellon | www.tepper.cmu.edu [ks]



Tepper MBAs can choose from 120+ electives, allowing you to focus and

target your career goals.

Transformative careers.

We know the sacrifice you make when stepping away from
your career for two years to retool and reinvent yourself.
We never lose sight of what matters most — ensuring a real
and lasting personal and career transformation.

Carnegie Mellon thinkers and students have pushed the leading edge of business
and innovation for decades, sparking such world-changing ideas as the search
engine, artificial intelligence and computational finance. Your future will likewise

be impacted by ideas and products not yet imagined or fully realized.

At Tepper, we believe that careers and futures should be as individualized and

skill-specific as the people who dream them.

A key measure of your investment in an MBA degree is whether it will stay
relevant in a perpetually changing business reality. At Tepper, we protect against
obsolescence by focusing on analytical problem solving and by operating a

borderless business school.

WHY DOES IT MATTER?

At Tepper, collaboration goes beyond the conventional business school curriculum
and management disciplines. You gain full access to Carnegie Mellon’s world-class
intellectual, technological and corporate-partner assets in computer science,
artificial intelligence, robotics, bio-medicine, chemistry, engineering, public policy
and industrial design. Such cross-campus collaboration, encouraged and rewarded
at every level of the university, is what enables a small school like Carnegie Mellon

to enjoy a global reputation as one of the world’s great research universities.



kola adesanoye: MBA 2007

Hometown:
Ondo, Nigeria

Undergrad:
Information Technology
Duquesne University

Pre-MBA Employment:
Standish Mellon Asset Management Co.
Systems Intern

2006 Internship:
Constellation Energy
Commodities Group

Clubs:
Black Business Association
European Business Club
Graduate Finance Association
Investment Club
Tepper Representative
Carnegie Mellon Graduate Student Assembly

“The international students are engaged in all
aspects of student life. Some of my classes pair
people from different parts of the world so
students are more informed about the cultural
implications of different business scenarios
and global business decision making.”

-,

Tepper School of Business at Carnegie Mellon bpper.cmu.edu



With only 150-160 entering full-time MBAs each year, you are guaranteed
a personalized supportive community at Tepper.

Come together.

Many students tell us that the deciding factor for them
when choosing Tepper is its close-knit student community.
Our small size discourages an ivory tower approach to
learning. The work requires students to rely on each other
and to identify common interests.

We draw strength from differences and
work to build common ground. People
come from every imaginable background,
blending cultures, ambitions and life
experience, all while working toward

a common goal.

We invite you to see and experience

the Tepper difference for yourself.

The two years you spend working on
an MBA can be memorable in many
ways. Knowledge transfer and lifelong
connections draw from a larger student

experience.

At Tepper, we offer a menu of
co-curricular experiences that help you
chart a career path and further refine

your interpersonal skills.

Case Competitions

Tepper MBAs successfully compete
against the nation’s top schools in a
variety of open and invitation-only case
competitions. The rigor of the Tepper
program really shows when our
students are asked to work collectively,
take novel approaches to a problem
and synthesize new knowledge quickly.
Tepper students have developed a
national and global reputation, racking
up impressive first place and other

top five finishes in such areas as
Operations, Finance, Entrepreneurship

and Venture Capital.

Management Game

Carnegie Mellon invented this interactive
classroom tool to immerse students in

a complex, real-time simulated

environment. Today, business schools

around the nation have adopted our
Management Game program, and as a
result, Tepper students carry a strong
sense of tradition — and experience —
into national Management Game
competitions. The Pittsburgh

corporate community supports the
effort by serving on the teams’ boards

of directors.

Corporate-Sponsored Project
Courses

Project courses and practicum projects
offer the chance to bridge theory and
application, to widen your circle of
professional contacts and gain
experience with real-world problems
and challenges. Pittsburgh corporations
make numerous requests throughout
the year, and each is evaluated to

determine how Tepper students can best

make an impact.




5 Graduate Business Association officers Elizabeth

Paolillo (MBA ’'07) and Markita Staples (MBA '07)
know that the best way to demonstrate leader-
ship to future employers is to actually lead. They
and fellow GBA members regularly meet with
Dean Ken Dunn, faculty and staff to discuss
curriculum changes, create new student services
and programming, and launch initiatives such

as a Women’s MBA Workshop designed for
prospective students.

4 Medical school graduates and NeuroLife founders
Ernest Braxton (MBA ‘07) and Daniel McChesney
(MBA ‘05) have captured several national
business plan awards, including the 2006 Moot
Corp® business plan competition, beating out 33
B-school teams nationwide for the $100,000

top prize. The venture seeks to develop and
commercialize a hand held, noninvasive medical
device that measures brain pressure through the
patient’s eye — a faster, safer and easier approach
for the half million plus patients who annually
sustain brain injuries.

3
School of Business at Carnegig M\él
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Each year Tepper students annually host and/or compete in more than 30 case
competitions in the areas of entrepreneurship, marketing, finance, venture capital

and operations.

Interests make you Interesting.

At Tepper, we know that all rigor and no reward make for a
dull MBA experience and a less-than-vital graduate student.

That’s why we encourage you to bring your passions forward,

and to pursue extracurricular opportunities for learning,
growth, friendship and networking. From professional to
cultural, there is a Tepper club for almost every interest, with

new clubs forming each year.

Tepper students actively share their
leadership skills and time and talents to
support student interests, learn outside
the classroom or participate in key a
ctivities within the community. The
variety of clubs underscores the broad
range of student interests and endeavors,
from a niche such as Hedge Fund
investing to a love for golf or wine.
Professional clubs such as the
BioPharma club or European Business
Club provide opportunities to build peer
and alumni networks, meet people with
similar interests, and find out more

about specific fields and industries.

Tepper’s small size encourages students
to step outside their comfort zone, and
to gain awareness of various cultures
and an appreciation for diversity. The
same can be said of the Carnegie Mellon
campus and Pittsburgh in general. There
is an overall ease of living and learning
here that allows one to do more with
less time and resources, whether it’s
getting a round of golf in at the Schenley
Park course, located just yards from the
school’s front door, getting a group
ticket buy for a sports or cultural event,
or organizing a last-minute winter ski

weekend getaway.

GBA... The Student Voice

Tepper’s Graduate Business Association
enjoys unprecedented access to school
leaders, because that’s the way Dean
Ken Dunn likes it. As one of his first
initiatives, Dean Dunn made a personal
promise to invite student participation
at every level of decision-making. He
recognizes the value and experience
that each incoming Tepper student
brings to the school, and regularly
invites new ideas and debate around
the future of management education
and how to keep Tepper ahead of

the curve.






5 Hazel-Ann Petersen, MBA 2007, with her husband,
Andrew, and children, Siroun and Aryll, at Kennywood —
a local amusement park renowned for its historic carousel
pavilion and “roller coaster capital of the world” title.

4 FamilyFun Magazine rates Pittsburgh as one of the
top five family destinations in the Northeast. Cultural,
recreational and educational discoveries abound!

3 The 2006 Super Bowl Champion Pittsburgh Steelers draw
sell-out crowds that have gained worldwide recognition
for their tailgating and fan loyalty.

3 Don't let the urban landscape fool you. Pittsburgh has
more trees per square mile than any other U.S. city, and
green getaways exist even in the heart of downtown.
Pittsburgh features a Three Rivers Heritage Tralil
System that links the city’s neighborhoods along the
downtown’s 38-mile shoreline.

3 Pittsburgh’s world-renowned theatre, ballet, opera and
symphony join nearly 20 other art venues within an
intimate 14-square-block Cultural District. Set amidst
options for dining and dancing that range from funk to
sophisticated, Pittsburgh’s cultural offerings feature
something for all tastes and budgets.
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Tepper’s active and growing alumni network features 30 chapters in 12 countries,
stretching from Los Angeles to Beijing, with new chapters forming all the time.

Staying connected.

Wherever your career, travels or interests take you, we'’re
sure that you'll find a fellow Tepper graduate willing to
show the way or waiting to greet you upon your arrival.
Compared to our peer schools, the Tepper School of
Business is relatively young. That makes our impact on
management science and the world of business even more
Impressive, and our alumni even more proud of their school
and eager to support its outreach and growth.

Virtually Everywhere Tepper sponsors receptions, speakers, golf ~ The Lifelong Learning feature of our
The Tepper community of alumni outings and a wide variety of alumni alumni Web site puts you a click away
numbers in the many thousands and events. Your participation creates from the latest information and
reaches around the globe. Our ever-widening circles, building upon a innovations from Tepper faculty. It’s like
graduates can be found in every personal and professional network that having a seat back inside your favorite
functional area and at every level of connects alumni across age, experience, classroom, learning again from the
business, from finance to operations, interests and geography. brightest and most sought-after minds
from front-line consultants to chief in business.

Lifelong Learning

executive officers. At the very core of the Tepper approach

Online, you can use our set of alumni is the idea that one never masters every-
tools and features to find and make thing there is to know about business.
the right contact, anywhere, anytime. Our analytical approach teaches you
With the click of a mouse, you canbe {0 anticipate change and to act with
connected with successful, supportive the best possible information.

alumni who stand ready to offer advice,

expertise, contacts or friendship.




coy ross: MBA 2007

Hometown:
Pittsburgh, PA

Undergrad:
Economics
Harvard University

Pre-MBA Employment:
Solomon Smith Barney
Analyst

2006 Internship:
Lehman Brothers

Clubs:

Black Business Association
Graduate Student Assembly
Latin American Business Club
Social Club

“Tepper reaches out to minorities in a
variety of ways. From the Consortium
and Connections Weekend to direct
follow-up from Tepper students, it’s
clear that the school’s commitment to
diversity is backed up with action, not
just words.”

Tepper School of Business at Carnegie Mellon tepper.cmu.edu



The Tepper School of Business became a member of the Consortium for
Graduate Study in Management in 2002. This alliance supports our commitment
of impacting diversity leadership in business education and beyond.

THE CONSORTIUM ALUMNI
ORGANIZATIONS (CAO)

Corporations serve as an essential link
between qualified MBA candidates and
Consortium schools such as Carnegie
Mellon. Through the commitment and
financial support of the world’s most
progressive companies, prospective students
gain access to fellowship dollars and a
world of related support and services.

These companies recognize that aiding the
mission to diversify corporate America
impacts their ability to attract and retain
talent, to execute their strategic priorities
and to stand apart among customers and
an ever-widening circle of stakeholders.
It’s good, and it’s good business.

Alumni Networks

Consortium alumni represent the best and
brightest talent across all management
specialties. Our program attracts talented
people with a deep and abiding sense of what
it means to give and receive investment from
mentors and peers. The CAO cultivates a life-
long relationship between participants across
eras and geography. Each participant brings a
distinct set of life experiences and inspiration
to propel the next generation forward.

¢

THE
CONSORTIUM

THE FORTE FOUNDATION

The Tepper School of Business substantially
increases the number of women in business
with a variety of programs and incentives:
scholarships, research, network development,
learning and mentoring opportunities. Tepper
joins its Forté partners in working toward
the broad goal of igniting and sustaining
women'’s participation in the global economy
as corporate and entrepreneurial achievers.

Forté hosts events throughout the year to
inspire women to pursue leadership careers
in business and to increase their access to
business education and business networks.
A crucial part of the work involves discussion
of how business careers can be flexible,
rewarding and aligned with a principled,
multi-faceted life.

Securing the Future

Tepper and Forté recognize the pressing need
to secure our nation’s economic future by
attracting more women into leadership roles.
Women comprise 38 percent of all U.S.
business owners, employ 27.5 million people
and generate $3.6 trillion in revenue. Women
also buy or influence 80 percent of all
consumer purchases. Why then are there only
nine women CEOs in the Fortune 500? Just as
Tepper led the move to reinvent management
education, we’re equally committed to
maximizing opportunity and advancement for
women. We view such change as being just as
fundamental to our economic good health as
continuous improvement in operations, quality,

or innovation.

Forte

FOUNDATION

Inspiring Women Business Leaders

ADDITIONAL DIVERSITY RESOURCES
NATIONAL

National Black MBA Association
www.nbmbaa.org

National Society of Hispanic MBAs
www.nshmba.org

Robert Toigo Foundation
www.toigofoundation.org

National Association of Women MBAs
www.mbawomen.org

Diversity Pipeline Alliance
www.diversitypipeline.org

African American Chamber of Commerce
of Western PA
WW\W.aaccwp.com

ADDITIONAL DIVERSITY RESOURCES
REGIONAL

Pittsburgh Metropolitan Area Hispanic
Chamber of Commerce
www.pmahcc.org

Urban League of Pittsburgh
www.ulpgh.org

Gay & Leshian Community Center
of Pittsburgh
www.glcepgh.org




For Information

Diversity Strategies and Programs:
Colleen Smith

Director

Phone: 412.268.4320

E-mail: colleen@andrew.cmu.edu

Masters Admissions Office:
Phone: 412.268.2272
800.850.4742 (U.S. only)
Campus Visits: 412.268.5687
Fax: 412.268.4209

E-mail: mba-admissions@andrew.cmu.edu
www.tepper.cmu.edu

Financial Aid:

Phone: 412.268.1242

Fax: 412.268.4959
www.tepper.cmu.edu/faid

Career Opportunities Center:
Phone: 412.268.2278
www.tepper.cmu.edu/coc

Ph.D. Admissions Office:
Phone: 412.268.2301
www.tepper.cmu.edu/phd

Executive Education:
Phone: 412.268.2304
www.tepper.cmu.edu/execed

Carnegie Mellon University
Dr. Jared L. Cohon
President

Dr. Mark S. Kamlet
Provost

Tepper School of Business

Dr. Kenneth B. Dunn
Dean

Dr. llker Baybars
Deputy Dean

Dr. R. Ravi
Associate Dean, Intellectual Strategy

Dr. John Mather
Executive Director, Masters Programs

Steven Sharratt
Associate Dean, Advancement

Tepper Business Board of Advisors

Francois de Carbonnel

Consultant and Senior Advisor

Global Corporate and Investment Bank
Citigroup Venture Capital

David A. Coulter
Managing Director and Senior Advisor
Warburg Pincus

Lewis Hay, llI
President, Chairman and CEO
FPL Group

T. Jerome Holleran
Chairman
Precision Medical Products, Inc.

James Levy
Chairman
Park Lane Ventures

John E. McGrath
Senior Vice President
Booz Allen Hamilton

www.tepper.cmu.edu

Statement of Assurance

David T. Morgenthaler
Founding Partner
Morgenthaler Ventures

Cindy Padnos
CEO
Outlook Ventures

Frank A. Risch
Vice President and Treasurer (retired)
ExxonMobil Corporation

James E. Rohr
Chairman and CEO
PNC Bank Corporation

Joel Stern
Chairman and CEO
Stern Stewart & Company

James R. Swartz
Founding Partner
Accel Partners

David A. Tepper
President and Founder
Appaloosa Management, L.P.

Kevin D. Willsey

Managing Director/Chairman
Global Equity Capital Markets
JPMorgan Securities, Inc.

Pamela Zilly
Senior Managing Partner
The Blackstone Group

Carnegie Mellon University does not discriminate and Carnegie Mellon University is required not to discriminate in admission,
employment, or administration of its programs or activities on the basis of race, color, national origin, sex or handicap in violation of Title
VI of the Civil Rights Act of 1964, Title IX of the Educational Amendments of 1972 and Section 504 of the Rehabilitation Act of 1973 or
other federal, state, or local laws or executive orders.

In addition, Carnegie Mellon University does not discriminate in admission, employment, or administration of its programs on the basis
of religion, creed, ancestry, belief, age, veteran status, sexual orientation or gender identity. Carnegie Mellon does not discriminate in
violation of federal, state, or local laws or executive orders. However, in the judgment of the Carnegie Mellon Human Relations Commission,
the Presidential Executive Order directing the Department of Defense to follow a policy of “Don’t ask, don't tell, don’t pursue” excludes
openly gay, leshian and bisexual students from receiving ROTC scholarships or serving in the military. Nevertheless, all ROTC classes at
Carnegie Mellon University are available to all students.

Inquiries concerning application of these statements should be directed to the provost, Carnegie Mellon University, 5000 Forbes
Avenue, Pittsburgh, PA 15213, telephone 412.268.6684 or the vice president for enrollment, Carnegie Mellon University, 5000 Forbes
Avenue, Pittsburgh, PA 15213, telephone 412.268.2056.

Carnegie Mellon University publishes an annual campus security report describing the university’s security, alcohol and drug, and
sexual assault policies and containing statistics about the number and type of crimes committed on the campus during the preceding
three years. You can obtain a copy by contacting the Carnegie Mellon Police Department at 412.268.2323. The security report is also
available online at www.cmu.edu/police/statistics.htm.

Obtain general information about Carnegie Mellon University by calling 412.268.2000.
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Tepper School of Business
William Larimer Mellon, Founder

Carnegie Mellon University
5000 Forbes Avenue
Pittsburgh, PA 15213-3890

Masters Admissions Office

Phone: 412.268.2272

Fax: 412.268.4209

Toll Free: 800.850.4742 (U.S. only)

www.tepper.cmu.edu
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Hometown:
Alexandria, VA

Undergrad:

Finance

Hampton University
Pre-MBA:

Student





